
 

 


  

 



 

 
  



              



             

              



              

 



 

 

 



  

 
 



The private sector's role to absorb the Saudi universities' graduates as 
per the Saudi vision2030 

Study Summary 
The study aimed at identifying the private sector's role in absorbing 

the Saudi universities' graduates under the Saudi vision 2030 and thus 
seeking proposals that contribute to creating jobs for the graduates of Saudi 
universities in the private sector. 
The researcher used the descriptive survey  methodology for study and the 
questionnaire tool after it had been refereed and well verified in term of its 
truth and constancy.  

The study results showed that the team of the study did not agree on 
the private sector's role in absorbing the graduates of Saudi universities at 
an average of (1.56 from 3.00). 
According to the findings of this study some proposals were set which by 
the will of Allah Almighty will assure the absorption of university 
graduates. 
  The study recommended the private sector's participation in efforts 
to reach the targeted figure of reducing the unemployment of Saudi 
university graduates according to the vision of the Kingdom 2030 and work 
to enhancing cooperation between the public and private sectors to 
contribute to the creation of more career opportunities to contribute to the 
absorption of graduates of the Saudi Universities. 
key words: 

Private sector, absorption of university graduates, descriptive 
approach, vision of the Kingdom 2030 
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